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Respondent Incentives for KnowledgePanel®

Respondent incentives are provided of two types:  survey specific and non-survey specific incentives.   Below we describe each briefly.

Non-specific survey incentives are used to maintain a high degree of panel loyalty and to prevent attrition from the panel.  For the households provided Internet appliances and an Internet connection, their ‘panel loyalty’ incentive is the hardware and Internet service that KN provides free.  For households using their own personal computers and Internet service for survey participation, Knowledge Networks enrolls the panelists into a points program that is analogous to a ‘frequent flyer’ program, in that respondents are credited with points in proportion to their regular participation in surveys.  Panelists receive cash-equivalent checks approximately every four to six months in amounts reflecting their level of participation in the panel, which commonly results in distributions in the range of $4 to $6 per month.

Survey-specific incentives are provided to respondents as a result of one of two conditions:  1) the survey is expected to require more than 20 minutes of time to complete; or 2) there is an unusual request being made of the respondent, such as specimen collection, the viewing of a specific television program, or completion of a daily diary.  In both of these kinds of circumstances, panelists are being asked to participate in ways that are more burdensome than initially described to respondents during the panel recruitment stage.  If a survey requires more than 20 minutes for self-administration, then an incentive is provided to respondent for most projects.  Respondents that participate in the survey will be credited with 5,000 to 10,000 points, which equates to $5 to $10 that will be mailed to them at a later date.  The actual amount depends upon the length of the survey.

A by-product of the use of survey-specific incentives is an improvement in the survey completion rate.  Internal KN research has demonstrated that incentives increase the survey completion rate by approximately four to six percentage points, after controlling for other survey-specific factors such as the length of the survey instrument, length of the field period, sample composition, use of video, etc.
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