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KnowledgePanel®

Probability-based, nationally representative 
panel of US adult population

Includes:

üHouseholds with no Internet access, KN 
provides laptop computer, free ISP 

üSpanish-language dominant households

Extensive background data maintained on 
member attitudes, opinions, behaviors

All surveys administered by Web mode 

Since 1999, panel members recruited via 
RDD frame using telephone interviews 
with an advance letter to address-matched 
telephone numbers



üFew cell phone only households so this 
had to be addressed!

üDeclining response rates in RDD samples

üFewer young adults found

üFewer minorities found

RDD recruitment issues that KN tackled

Eroding coverage threatens a 
representative picture



Solution: Address-based sample frame

U.S. Postal Service Delivery Sequence File (DSF)

üGreater than 97% coverage of physical addresses

üFrequently updated including status of addresses, such as, seasonal 

homes, vacation homes, vacant houses, etc.

üCan be matched to available telephone numbers

üCan be geo-coded

üCan attach demographic data from a variety of sources (e.g., block-

level Census data) for purposes of

ïNon-response analyses

ïTargeted demographic mailings
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Challenge: Develop a mail recruitment

Challenges to acknowledge:

V KN infrastructure designed around RDD recruitment

V No printed materials designed specifically for mail recruitment

V Need to explain who we are and what we do 

V Asking to join a ñpanelò with an open-ended time commitment

V Topics could be just about anything!  No leverage topic to grab interest

V How to manage the laptop computers

V Need to succeed with traditional hard-to-get groups, e.g., low-education

V Must have success recruiting Spanish speakers

V Need to design, engineer, and manage multiple response modes

V Cost constraints

4



Conduct a pilot to test mail recruitment

ü Develop materials

ü Build support and processing infrastructure

ü Test mailing strategies

ü Test cash incentives

ü Process recruited persons onto the panel

ü Exceed RDD demographic yield, esp. young adults, minorities

ü Demonstrate success recruiting cell-phone only households

ü Create a scalable operation for future deployment
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Qualitative research

A series of focus groups conducted

Segmented to talk with:

üLower educated

üYoung adults (18-29)

üFamilies with young children

üMinority population groups (i.e., African Americans and Latinos)

üSpanish-speakers

And also among all of the above:

üCell-phone only households

üNon-Internet households  
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Qualitative research

Tested

üConcept of ñpanelò

üMessaging who KN is, what panel members do

üOffers, cash and non-cash incentives

üGraphics (appeal, best communicates)

üPanel member testimonials

üStanding apart from junk mail é ñwhat would you open?ò

üAcceptance forms to fill outéincluding privacy issues

üPost cards, envelopes, brochure, letters
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8

Advance postcard
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6ò x 11.5ò



99

Current Resident

123 Your Street

The City, State   99999

9ò x 12ò
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1111

11ò x 17ò
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