JAZ% NETWORKS

Recruiting a Probability-Based
Panel Using an ABS Frame:

Results from a 2008 Knowledge Networks Pilot Study

Charles DiSogra
Mario Callegaro
Erlina Hendarwan

August 5, 2009

s
Washington 8¢

© 2009 Knowledge Networks, Inc.




KnowledgePanel®

Probability-based, nationally representative
panel of US adult population

Includes:

U Households with no Internet access, KN
provides laptop computer, free ISP
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Extensive background data maintained on
member attitudes, opinions, behaviors

All surveys administered by Web mode

Since 1999, panel members recruited via
RDD frame using telephone interviews
with an advance letter to address-matched
telephone numbers
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RDD recruitment issues that KN tackled

U Few cell phone only households so this
had to be addressed!

U Declining response rates in RDD samples
U Fewer young adults found

11 Fewer minorities found

Eroding coverage threatens a
representative picture
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Solution: Address-based sample frame

U.S. Postal Service Delivery Sequence File (DSF)
Greater than 97% coverage of physical addresses

Frequently updated including status of addresses, such as, seasonal
homes, vacation homes, vacant houses, etc.

Can be matched to available telephone numbers
Can be geo-coded

Can attach demographic data from a variety of sources (e.g., block-
level Census data) for purposes of

Non-response analyses

Targeted demographic mailings



Challenge: Develop a mail recruitment

Challenges to acknowledge:

KN infrastructure designed around RDD recruitment

No printed materials designed specifically for mail recruitment

Need to explain who we are and what we do

Asking to join a-eidedtimedoromitwant h an
Topics could be just about anything! No leverage topic to grab interest
How to manage the laptop computers

Need to succeed with traditional hard-to-get groups, e.g., low-education
Must have success recruiting Spanish speakers

Need to design, engineer, and manage multiple response modes

Cost constraints



Conduct a pilot to test mail recruitment

Develop materials

Build support and processing infrastructure

Test mailing strategies

Test cash incentives

Process recruited persons onto the panel

Exceed RDD demographic yield, esp. young adults, minorities
Demonstrate success recruiting cell-phone only households

Create a scalable operation for future deployment



Qualitative research

A series of focus groups conducted

Segmented to talk with:
Lower educated
Young adults (18-29)
Families with young children
Minority population groups (i.e., African Americans and Latinos)

Spanish-speakers

And also among all of the above:
Cell-phone only households
Non-Internet households



Qualitative research

Tested

Concept of fApanel o

Messaging who KN is, what panel members do

Offers, cash and non-cash incentives

Graphics (appeal, best communicates)

Panel member testimonials

Standing apart from junk mai l e i
Acceptance forms to fil/l out éi ncl

Post cards, envelopes, brochure, letters



Advance postcard

KnowledgePanel® members make a difference!

Earn cash and other rewards for giving your opinions.

Take part in polls and surveys for well-known organizations like
Consumer Reports, the National Science Foundation, CBS, Fax News,
ESPN, AARP and many others.

No membership fees. No hidden costs. No catch.
Only invited households can join.
Please watch the mail for your invitation.

jLos miembros de KnowledgePanel® marcan
la diferencia!

Gare dinero y otros premios por compartir sus opiniones con nosotros.
Forme parte de las encuestas y los sondeos realizados para organizaciones
reconocidas como la revista Consumer Reports, the National Science
Foundation, CBS, Fox News, ESPIN, AARP y muchas otras mas.
iSin cargos por dfiliarse, costos escondidos o trucos!
Sélo los hogares invitados pueden formar parte del panel.

E ncontrar su invitacion.
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1350 Willow Road, Sutle 107
Wenl Park, Ca 94035
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Sea diferente. jSu opinién si cuenta!
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1350 Willow Road, Svite 102
Menlo Park, ChA 94025

Stand out from
the crowd.

Destacarse
del grupo.

S

Current Resident
123 Your Street
The City, State 99999
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Stand Out From the Crowd.
Your Opinion Matters!

Sea Distinto a los Demas.

iSu Opinién S| Cuenta!
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ilnvitameos a todos en su hogar a formar
parte del KnowledgePanel®!

Dessc hacer alge
importanta por
nuestra comunidad

latina.

Carida C., Forida

Margque la diferencia en temas imporiantes

& manudo b genle skente que no pusde Influendar en kos productos qua solen
ol mercade, los programas que don por klevizian o ko gasionss el goblemo.
Sinembarga, ks pankipanias dal KnowlkdgePonal cpinon ocero de sday
ivos femas de Imerds - dasda debaies presidanciake hasio nombrar una bsbida
popular - coda vez qua participon e sondect noclonales y encussios para
codenas de leksisian, nolcleros, compaflos ecorcddas, wversidoder y

ciras organizockonas como AARP y la ravista Comsumar Rapark.

iH KnowledgePanel lo necesita! Sin cargos por afillarse

Muasiro panel debs raprasentor tedos kos niveles sodoecontmices y edades rellajondo
las opinkne: defamilos, oduics y [éveres dasda lox 12 oftes. Les hogarss son
saleccionados al ozara ko lknge de bos Esbodes Unides. Mo hay carges por regiimarss
nl afilarss ¥ runca =2 ke pedird qua conpre alge. De heche, cresmcs qua ruasinos
panalishas deben da recibr alge o comble por lo que ks ofrscemcs dinern en diactivg,
loterias  rifas enine jnuchas okos cosas mas!

Exprésese 10-15 minuios a la semana

Les participanhas nos dan we opinkne: o froves de encuseios :ananaks &0 el
Imiemat. Mosoiror arviomas Inviiaclones pencnaler por comes akecdninico pora code
ancuesia — an vaz de publicidod anlematca. Cada encuesta ioma da 10 o 15 minuics
¥ pusds er lerminada an cualquisr momento del dia o de ko noche. Lo mayona de
askonas no Tenen que ser conpkhadas de una sola waz Sin embargo,

lo oFecemes dinero sifro en efectivo por complehar SNCUSsIos qus Mequiensn g
respussia nmediola o que sean mas kgae.

Beneficles para los participantes con o sin acceso a Internat
Usked pusda formar parke dal parel oel no %nga Inlemet &n wu hogar o tabajo.
Mosoiros lo prestancs wa compuiadora y e damos access grofs o Inhernel @ rave
o su linsa hlefgnica mienims sea ports del ponel Hocemes wsho pam repraseniar a
tedos kes hogarss enlas encusshar, S1usied ya fere occeso o lkrnel, snloncas
reckira 1000 puries por coda encuesia que conplehe. Cada vez que llkgus o
25,000 pumtos ustsd recibin un chague por §25.

Confidendal y segure

Protegar su privacidad ax Inporfank por o que seguinos ks nomas de confidenciolidad
dal Cowncd of Amavtan Sunay Ressarmch Ciponirabons. Munca revelorenics su idantidad
@ Informockan decomiacks sin su pamisa

Knowledge Metworks es el lider

Krnewledgs Merweres, fundoda an 1998 por dos profusorss de ko Univeridad

e Stanford, cres wo de los primaro: paraks de Inveshigacian por lnlemat. Hey,
zomas und compahio de eshedics de cpinkan conocida naclonalments. En promedio,
les que participan &n o pansl permanscsn con nesoinos por dos offos o nas. Les
panalsia disfran lo que hocen, ke recompsneas qua redbsn, ¥ nos assguran que
las encusstos kos mantenen al dio en varos wnas pero ko qus mas disfion e el
pedar marcar lo diferencia.

KnowledgePanel” - la oportunidad de ser escuchado

G0 ) Faowockpe Medsrcdk =
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Your Household is invited to join

KnowledgePanel®!

| love sharing my

opinion with you...
| believe that some-
times | speak for
more than just me =
for others in the
same situation as
me and cannot
volce their opinions.
Thank you!

Brenda H., Texas

'Knowledge
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Make a difference on important topics
Paopls often fel that they cannot charges the products companies make, the

programs shown on TY, or even the way government is run. However,
EnowledgaPansl® members can hove o soy on these ord other fopics. Cur
mambar: toke part in surveys for Corsumner Reports, the Mational Science
Foundabion, CBS helevision, FOX Mews, ESPM, AARF, and mary offers.
Panel mesmbars have given opinions on a variety of things fom presid=ntial
debates to noming @ popular soft drink.

KnowledgePanel needs you! Ne membership fees.

Chur members must comea from all walks of lifs. Hovsshold oddrasses are
rardomly chosen ocross America. We repressnt the opinions of all people,
entire fomilies, aduls and he=rogars - s poung as 13! There are no
regiziration fess, no mambership feas, and you will never be asked 1o buy
arything. In fach, we bali=ve cur panel members should get something in
return, so there are cozh rewards, fun seespeiakes, raffles you can chooss

tz join, ard much more that we give o youl

Example of KnowledgePansl® Survey Rasults
Top 5 Health Concermns about Children

Smoking
Dirug A busa

Childhood Obml

Alcohal Abuse
T
Motor Vehide Accidants 200

.5 et Chibar i Bell. Univmnite of Wichizan Haclh
fpram & hr\uh:h.m:mmhﬁhd o A ey
abrich

Express yourself 10-15 minutes a week

Membears shore their opiniors through weskly surveys on e Insmet. We wsnd o
personal email irdtation for 2ach survey — no annoying poprups. Eoch session
takes only about 100 15 minvtes b corplets. And maost ssesion: do not have to
be compled=d in a single siting. They can bs dore ot any ime of the day or night.
Howemwamr, there are exra cash rewards when survey sessions are ime sensitive

ar sxira |ong.

Benefits for members with or without Internet access

Yo can sthill jzin even if you do not hoes Indernet acosss at homes or work. We will
provide you with o computer and give you free telephore diohup Internst occess
For as long o you remain o member, We do this becouse we need to represent all
houssholds inour sureeys. IFpou already hove Internet occess, wou will inshead be
giwen 1,000 points for svery survey you complete. Every fime you get to 25,000
points you ars sent a check For $25.

Confidential and secure
Protecting your privacy is important. We uss confidanhiality siondards st by the
Council of American Survey Rassarch Crgonizations. YWe newar give wour identity

ar cortoct information b aryone without your permission.

Knowledge Networks is the leader
Enowledgs Mebworks, founded in 1998 by two Stanford University professars,

created one of the First Interet research panels. Today, we ars a rationally
krizwn opinion ressarch compariy. The average ponal member shays with ws for
ez or more years, Mambers like what ey do, likes the rewards they receive,
ard oy cur surveys keep them upto-dale on o variety of fopics. Mest o all,
Enowledg=Parel members liks making o difference.

KnowledgePanel® - the opportunity

to be heard.
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